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Develop skills, cultivate new talent; since 1935, this Bolon is a cutting-edge Swedish design com-
has been the mission of Istituto Marangoni. Be-
ginning with fashion and progressing to design, it
has always been the aim of the institute to pro-
vide students with the best means of expressing
themselves creatively.

Today Istituto Marangoni is an established and

recognized workshop of aesthetic principles in

pany managed by sisters Annica and Marie
Eklund, the third generation of the family to own
the business. Under their leadership, Bolon has
been transformed from a traditional weaving mill
into an international design brand, with a focus on
innovative flooring and creative interiors. Bolon's
list of clientéle includes Armani, Google, Mercedes,

the European style, which has a strong ltalian Adidas, Reebok and Sheraton, as well as leading
imprint. It works with the most interesting

names in fashion and design; with teacher

architects and designers such as Jean Nouvel and
Cappellini. All design and production is carried out in
practitioners that convey their expertise to Ulricehamn, Sweden.
train the excellence of tomorrow's indus-
try professionals. The training comes with
constant contact, through the faculty, with
the most important companies in the sec-
tor, which come to us in order to help nur-
ture and choose the stars of tomorrow.

istitutomarangoni

enhancing talent since 1935



from
Matenal
to product

‘Bolonvariations ¢ from material to product’
is an exhibition of the work of the finalists of
the competition created by Bolon and lIstituto
Marangoni, in which the best students of Istituto
Marangoni were invited to re-interpret the exclu-
sive material produced by the Swedish company
Bolon. Led by Giulio Cappellini, designer and Art
Director, students revolutionized the use of Bolon
material, which is normally used only for flooring,
creating new products out of it ranging from clothing
and fashion accessories to functional products, ex-
perimenting and innovating. A special jury, composed
of the management of Istituto Marangoni, Bolon and
Giulio Cappellini, evaluated the projects and selected the
ten best proposals, those that deserved to be realised as
prototypes: the protagonists of the exhibition.
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ullo masciocenl Isa pomar

Giulio Masciocchi was born in Como in 1990. After completing his
studies at Istituto Tecnico Setificio in Graphics and Communication,
in 2009 he moved to London to work and experiment in the West-
cott-Design studio. Back in Italy, he graduated ‘cum laude’ in Product
Design at Istituto Marangoni in Milano. In 2013 he entered the world

of design, collaborating with the brand of avant-garde eyewear
Glassing. He designs for Italian and International eyewear and de-
sign companies and brands.

‘Firma' is a series of instinctual designed objects whose shapes
it is not possible to fully control, because they develop naturally,
as in a signature, without coercion or second thoughts. These
proposals are drawn more than designed, the gestural com-
ponent is needed and is crucial to arrive at the result, as in a
real signature. The word ‘firma’ (‘signature’ in Italian) derives
from the Latin for ‘defined-immovable’, features of durability
that it is correct to associate with the Bolon material and
with steel, and describes a product that signs its presence
through time. The series provides a visual contrast be-
tween the thin and sleek profile and the soft-colored wall

of Bolon material.



mur shinagy

Timur Shibaev is from Russia. Today fashion is not just work for him but a
way of life. He lived in Vietnam as a child and attended a high school there.
After this, he went back to Russia where he applied for a fashion design
major at university. The two absolutely different cultures that he experi-
enced are reflected in his style of work. He likes to combine minimalism
with complex shapes, femininity with - in some places - masculinity, nat-
uralness with artifice. After getting his Bachelor Degree he worked in
his own studio with a team of tailors, creating small capsule collections

in couture style. Creating couture garments is a great experience but
right now he wants to learn to design more production collections and
this is why he chose the Master’s in Womenswear Design at Istituto
Marangoni.

In the beginning, he chose large and bright accessories that are worn
as necklaces in African tribes. He used a round shape and complex
weaving structure for the base of the design. To add special accents
and emphasize contrast, he experimented with a style inspired by
Russian abstract painter Vasily Kandinsky. Kandinsky's pictures
amaze him with their playful color and variety of shapes. Bolon was
used as a base material, produced with synthetic fiber, and he also
used beads and chains composed of natural materials like wood,
glass and metal. The cooperation of ethnic African style and cub-
istic Kandinsky style reflects the contrast and at the same time
the connection between different types of materials.
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Qing Peng graduated from the College of Art and Design, Nan-
jing Forestry University, majoring in visual communication art
design. While at university, he was actively involved in teaching
activities and in the intercollegiate design competition, in which
he performed excellently.

Chingya Huang was born in Taipei, Taiwan, and lives in Milano, Italy. She ma- 'Tlis desigr; work is Ca”i,d ‘BI?rmT)nd’. Th? ins%iratioNn f;)hr
jored in History and minored in Advertising at the Fu-Jen Catholic University et ' <L), |Acomles ror:a; r;crea IO(: Ot ? unar ec’ |pze .y 2 tc))r
in Taipei, later moving to Milano to study Fashion. She’s currently a student merican artist. TNe product 1s & men's business bag,

at Istituto Marangoni Milano, doing the master’s in Fashion Design. whose intended audience are malnly 'young busmessmen.
The art work explores the relationship between business

fashion and the recycling and regeneration of resourc-
es, a theme that matters to contemporary business
people. The main material is a newly-released Bolon
black fabric, combined with grainless leather as an
auxiliary material. The profile is dominated by straight
lines, representing masculine strength and determi-

| - [ nation, matched with spiral lines and sharp angles,
i’ | L E usually forget to pay attention to it. She has called her design : ; signifying forward-looking and evolution. The con-

Chingya was inspired by the ripples created by raindrops. This concept
can be seen in her design. For example, the hat of the raincoat repre-
sents the drop, and the shape of the raincoat itself represents the rip-

‘ ple. She hopes her design can show what is interesting beneath our
| feet, what is normally overlooked, while displaying the strengths of
i . J | the Bolon material. As for the floor, we stand on it everyday but

e

‘Waterproof'. as the name indicates, the design is waterproof, trast between the light sensation of the fabric and
| il | yet conceptually ‘waterproof' means a kind of mental pro- : i . : the weight of the product logo of Bolon conveys

| tection with which users can protect themselves from the STl s F i I a fashion spirit that is both rigorous and enter-
{ | negative feelings that a rainy day may cause them. She ; 5 prising and a life style that upholds environmental
r’ | hopes her design will bring a positive mood to its users. S s - 2 protection and the recycling of energy.




Malko yamazak martina ruggero

Originally from Yokohama, Japan she studied in

various locations worldwide. She received a Bache-

lor of Fine Arts, majoring in History of Art from the

University of North Carolina at Chapel Hill in 2012.

She also attended a summer program at Lorenzo

de’ Medici in Florence, Italy, in 2011, where she

studied ltalian art and culture. Immediately after

completing it, she moved to Milano where she ok i s / J ) ) N )

attended the one-year Intensive Fashion Design Y s /. ; 4% 4 Martina was borniin 1991 in Vigevano, the C'tly of shges. She

and Master's in Womenswear at Istituto Ma- i o Tt = ) has been immersed in the world of fashion since childhood,

rangoni. R : E LY = having grown up among displays of textiles, leather and
. i -0 L : accessories. Thanks to this background, she developed a

‘Botanic Invasion'is inspired by the environmental b [ | 3 ¥ s strohg intere‘st not only in materials arld prints but in the

cycle and the product cycle of Bolon. The Bolon il = 3 - 1 tactile and Ylsual eﬁects thgt an ovutflt can have' on the

- d deep thouahts on environmental is- o P : Y I 1 \ observer. This passion, combined with the strong interest

leleosnsir;tainalje futu?e and recveling brocess- : she has for travelling, formed her character. Consequent-

es ar’e the main source of inspirai/ion.ﬁw?Botanic "R D : - T L™ ly her style is a little .bit androgyrﬁous ahd oriented to-

Invasion’, Maiko imagines Bolon growing veg- i | S et f ?NardsdanhEastlern/fusmn aesthetic, continuously evolv-

etation, cultivating our planet through products 7 - g : : ! g and changing.

that do not leave any negative footprints on the 1k - -. ; : ; S i The theme ‘Sealife’ is here not linked to the nautical

environment. It is the emergence of botany on Ty IR 5 o T { . world but rather represents the lifestyle of the summer

' N beach world that connects young teens and mature

men. Martina offers a sandal, a shoe that is connected

to a more refined world, with the elegance, sobriety

and attention to detail of a more mature mentali-

ty, typical of a young man. For this project she has

therefore proposed an alternative to the classic flip-

flop, which is worn on the beach or on the water-

front: a summer sandal that draws from the quality

and practicality of a flip-flop, being fresh and practi-

cal but giving more elegance, and which combines

the practicality of a plastic material with the refine-

ment of leather.

unexpected surfaces, illustrating the life cycle
of plants that let the Earth breathe. Bolon
creates materials of the future with high po-
tential for modification and multiple usages.
The idea of cutting the Bolon materials used
on applications derives from the origin of
the company. Fringes of green leaves are
a visual metaphor for the irregular woven
rag rugs made out of textile waste with
which the company started out. This work

is a link between Bolon’s heritage and its
infinite future possibilities.



lla Knacrova merve ucar

Born 1988 in Istanbul, she graduated from Mimar Sinan Fine Arts University in 2008 with a degree in Fashion and Textile
Design. During her studies, she actively participated in projects such as ‘Textile in Turkey' and ‘The Dimension of Innovation
in Community and Economy’. Also in 2008, she joined the Project of Amasra Assembly, a project to re-evaluate Turkish
mine workers' clothes from an ergonomical point of view and provide solutions using technical textiles. In 2009-2010 she
took classes at Istanbul Fashion Academy for Fashion Photography and Styling. She worked in fashion shootings as an
assistant stylist and attended photography exhibitions. Between 2004-2006 she worked as an intern at Ramsey-Kip, one

of the most important leading menswear brands in Turkey. In 2007 she worked with one of the most in-demand Turkish
designers, Arzu Kaprol, until 2008. After her graduation, she worked for two years as an assistant designer in Setre
Tekstil and prepared oversized garments under the guidance of Arzu Kaprol. In 2010 she started working on institutional
designs with Arzu Kaprol. Between 2012-2013, she prepared womenswear collections for Studio Kaprol and presented

in Istanbul Fashion Week with a fashion show. Studio Kaprol was established by Arzu Kaprol. Right after the fashion
show, the collection started to sell in Vakkorama, one of the most prestigious multibrand shops in Turkey. In 2012, she

got the opportunity to present her own collection in Istanbul Fashion Week as one of the ten finalists of Koza Young
Talents Competition organised by Istanbul Textile and Apparel Exporter Associations (ITKIB). In the same period, she
entered another fashion competition organised by Aegean Exporters’ Association. She came second. As a prize for

this success, she was awarded a scholarship by the Turkish Ministry of
Economy to attend Istituto Marangoni, Milano. She enrolled on the
Womenswear Master Programme and is still studying.

‘If a map could be created of the word ‘reflection’ and other similar
meanings, there would be two clusters and intersections of these
clusters. One of the clusters would consist of words with material
meanings like ‘image’, ‘surface’, ‘mirror’ and ‘light', and the other
one would consist of words like ‘thought' and ‘imagination’. In the
intersection of these clusters, we would come across words like
‘thought, ‘transformation’ and ‘appearing’ that indicate the in-
separable material and intellectual natures of the word ‘reflec-
tion" Inspired by Edin Bajric’s creation ‘Mirror’, she projected

a reflection of the floor onto her designs, on Bolon fabrics
supported by specially designed buttons. The cell phone,
an indispensable object of daily life, has been turned into a
fashion object and given a glamorous charm from a spe-
cially designed case. The design is minimalist but is lent

a magical touch from details. The classic leather bracelet
had been re-interpreted through the modernism of Bo-

lon material. The ultimate mystery of the mirrors inspired

the complementary elements on it, the eye-catching
buttons, turning it into a fashion object.



contacts

Bolon

Industrivagen 12, 523 90 Ulricehamn - Sweden

t. +46 (0)321 530 400 - f. +46 (0) 321 630 452
marketing@bolon.com

bolon.com

Istituto Marangoni Milano

The School of Design

Via Cerva 24 - 20122 Milano - Italy

t. + 39 (0)2 7631 6680 - f. +39 (0)2 7600 9658

design@istitutomarangoni.com
istitutomarangoni.com

marangonischool

@marangonischool

istitutomarangoni




